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THE OVERVIEW

A groundbreaking feat

Developing sustainable dream living is the
focus of this monumental residential project

There is keen expectation around the
launch of the Steyn City golf course
and clubhouse this month and the
first residential phase in March

2015. This groundbreaking and unique
development is the brainchild of insurance
tycoon Douw Steyn and property developer
Giuseppe Plumari. It has largely been kept
out of the public eye until all the necessary
infrastructure has been put in place.

Unlike other developers, Steyn City Prop-
erties is not selling a dream, it is developing
a dream and before buyers commit their
money, the developers have committed
theirs. The mystique surrounding the
lifestyle resort may account for the public’s
fascination with it, including the R6bn being
spent on preparing the development —

2 000 acres of land north of Johannesburg —
for its public debut.

It all started with Steyn’s vision for a
lifestyle residential estate like no other. His
long-time business associate and friend,
property developer Plumari — who built the
award-winning boutique hotel The Saxon
and Steyn’s Waterberg game farm residence
Shambala — owned 180 ha of industrial-
zoned land between Dainfern and Diepsloot.
As soon as Steyn saw Plumari’s property, he
realised this was the perfect area to realise
his dream legacy. “His brief to me was to
help him develop a city, a uniquely SA prod-
uct, like no other,” says Plumari.

Over the years, Steyn bought up pockets
of surrounding land as they became avail-
able until between them they had amassed a

total of 2 000 acres of land
between William Nicol and
Cedar Road, with River-
sands Farm on its northern
border. It took several years
to obtain the necessary
zoning and planning
approvals as well as relo -
cate 20 000 residents from
Zevenfontein — at that time
one of the largest informal
settlements in the country
— to neighbouring Cosmo
City.

Those who qualified —
SA residents who earned
below the required thresh-
old — were provided with
government housing at

Cosmo City. “The former residents were, by
and large, overwhelmingly in support of the
development and their move to Cosmo City,
particularly as the project has brought much

WHAT IT
MEANS
I N F RAST RU CT U R E
UPGRADES TO
BENEFIT NOT
ONLY STEYN CITY
R ES I D E N TS
P ROJ ECT IS
C R E AT I N G
THOUSANDS OF
JOBS FOR
I M M E D I AT E
CO M M U N I T I ES

A unique reality

The dream of building a lifestyle residential

resort like no other in SA is now coming to life
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needed jobs to the area,” says Plumari.
A huge infrastructural upgrade on the

surrounding roads, water and sewerage
works ensued to support not only the
development but also the surrounding
communities. Steyn City Properties, the
company set up by Steyn and CEO
Pl u m a r i , has invested more than R1bn on
this infrastructural upgrade, which has
been conducted in partnership with gov-
ernment. These public-private partner-
ships have led to Steyn City Properties
contributing one third of the cost of the
road upgrades and 100% of the other
upgrades. These upgrades will ultimately
benefit not only the residents of Steyn City,
but also the surrounding communities of
Diepsloot as well as Dainfern and Helder-
fo n te i n .

In spite of objections from some local
residents, approval was finally obtained
and in 2010 construction of an 18-hole Jack
Nicklaus-designed golf course and other
infrastructure started. Construction on the
first residential village started three years
later, with completion scheduled for early
2015.

Stey n’s commitment to this development
cannot be disputed. “Do uw ’s approach to

BEHIND THE VISION

Stress on community living
Douw Steyn and Giuseppe Plumari

shared a dream to build a self-
contained lifestyle resort where

residents could live, work and play; chil-
dren could roam freely in park-like green
belts; and lifestyle elements played a piv-
otal role.

Steyn has always loved the atmosphere

of European cities, says Plumari. After
studying the physical make-up of European
cities, Plumari realised that the most pop-
ular cities were the old ones and that the
reason they are so appealing is because of
their human scale. Designed with commu-
nity living in mind, these cities are largely
pedestrian-focused, and only recently

accommodated cars.
Plumari came to the

conclusion that for Steyn’s
vision to be realised, he
needed to adopt similar
principles. “The old Euro-
pean cities are the polar
opposite of SA cities,
where motorised roads
have promoted insulated
lifestyles and a threat to
pedestrian safety,” he
s ay s .

“Modern cities have
been planned in such a
way that they give pri-
ority to vehicle access,
with the result that most

cities are planned around a grid system
that effectively creates green islands, cut-
ting residents off from each other with
roads and traffic. In the process of design-
ing and planning Steyn City, we have
therefore taken our inspiration from these
old cities, with pedestrianised roads or
pathways a priority.”

As a result, an arterial ring road sur-
rounds the entire lifestyle resort, feeding
into villages with crescent roads to ensure
that traffic in residential areas is kept to a
minimum. To this end, the physical design
of the resort was carefully considered. Res-
idential areas have been strictly demar-
cated into contained hubs and connected
to each other by wide pedestrian walk-
ways and green park-like belts. Each vil-
lage leads onto a dedicated park.

Situated outside the gate of Steyn City,
on the William Nicol side, is the awe
inspiring Auto & General Park, the new
head office for Telesure Investment Hold-
ings — the company Steyn founded in
1985. The office park was completed in
2013 and houses more than 2 500 employ-
ees. The business was previously housed in
six separate buildings across Johannesburg
and Pretoria.

The park includes a medical suite, a
beauty salon, a convenience store, a gym
and a coffee shop. ■

Douw Steyn and Giuseppe Plumari

A vision comes to life

this development has never been about
financial gain,” says Plumari. “His brief to
me was: ‘Let’s develop the ultimate lifestyle
resort and allow people to see what’s on
offer before they buy into it. The returns will

follow in time. If we do our job right, it is
not going to be a question of how we will
get people to buy here, but rather whether
people can afford to come and stay here.’
The fact that he has been prepared to invest

The ultimate assurance

Showing confidence in the development, some of Steyn

C i ty ’s directors are having their houses built at the resort
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But there is a softer side to him, one that

feels passionately and strongly about his
country of birth — something he had in
common with his late great friend Nelson
Mandela. In fact, the development of the
multibillion rand Steyn City had the blessing
of the former president. Steyn and Plumari
presented their official plans for the mixed-
use residential development and their vision
for the lifestyle resort to Mandela at a birth-
day party at the Saxon Hotel. Mandela, in
turn, was a guest at the official ground-
breaking ceremony of the development. On
that occasion he seeded a tray of bushwillow
trees to mark the occasion.

Today those 43 saplings have grown to
just over two metres and have been planted
in what has become known as Mandela Park
within the resort. They stand as a tribute to
the former president and struggle icon.

Steyn was introduced to Mandela by
members of the ANC after the former pres-
ident’s release from prison. Steyn hosted
Mandela at his private Johannesburg res-
idence — later to be converted into the Sax-
on Boutique Hotel, Villas & Spa — for six
months in the early 1990s. It was while
Mandela lived in Steyn’s home that he edit-
ed his autobiography, A Long Walk to Free-
dom, and worked on drafting the country’s
interim constitution.

Steyn built Mandela and his wife, Graca
Machel, a home on his private game farm,
Shambala in the Waterberg. This was where
the couple could escape undisturbed from
the numerous demands on their time and
it’s a getaway that they utilised numerous
times over the years.

One of Mandela’s most treasured pos-
sessions was an ivory walking stick given to
him by Steyn. The stick, made from the
tusks of an elephant bull that had died on
Shambala, was with him constantly in his
later years.

Speaking at Steyn’s 50th birthday party,
Mandela said: “Top businessmen in the
country have praised him for his originality
in developing methods of business that have

CORPORATE REPORT

his own money into turning his dream into
a reality speaks volumes — a dream which
all the residents of Steyn City will benefit
from in time.”

An example of this commitment is that in
addition to Steyn’s choice to live within the
resort in his new R250m Romanesque villa,
a number of directors from Steyn City Prop-
erties and a director from Auto & General
have also chosen to build their new homes
within Steyn City. This shows their belief in
the project as not many investors tend to
live on the developments they have built.

But is criticism of the cost of Steyn’s
house warranted? Comparative costs of the
homes of the rich and famous in other cap-
ital cities around the world are often even
more excessive. And his London residence
in the exclusive Belgrave Square cost him
more than four times the price of his Steyn
City residence.

Steyn also points out that he could have
chosen to build a house anywhere in the

‘‘I DIDN’T WANT TO BE ONE OF
THOSE SUCCESSFUL SOUTH

AFRICANS WHO BUILD THEIR
FORTUNES AND THEN GO ON TO

DISINVEST IN THE COUNTRY
DOUW STEYN

Part of the landscape

The overall plan is to make

the houses blend with the environment

world. “I could have invested in a luxury
residence in Europe or in the States but
instead I chose to invest in SA,” he says.
“This is indicative of the confidence I have
in our country and the success of Steyn City.
I, too, long for the quality of life that we are
creating for future residents and it therefore
made sense for me to be a part of it.”

And there is no doubt that Steyn has put
his money where his mouth is to ensure that
key aspects of the lifestyle resort are com-
pleted prior to the official launch of the
development, which has created more than
10 000 jobs for local communities.

Regardless of his undoubted commitment
to the country, Steyn has been censured for
everything from naming the development
after himself to the amount he spent on his
own home. Those who work with him say
that like many visionaries he is extremely
determined and sets unprecedented stan-
dards at every turn, which is challenging but
ultimately rewarding.

Legendary support

The development of the multibillion rand Steyn City had

the blessing of former president Nelson Mandela
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not been used by anybody . . . when I spoke
to the biggest financial houses in this coun-
try, all of them had praise for him and this is
further evident in his phenomenal success
in the insurance world here and abroad.”

As part of his commitment to the coun-
try, a key part of Steyn’s legacy is the cre-
ation of a lifestyle of community living for
all South Africans, ensuring a sustainable
future that is developed in an environment-
ally-friendly way. There is also no disputing
that Steyn City has provided much needed
jobs — even prior to launching. To date the
development has provided more than 10 000
employment opportunities and as a planned
10-15-year project with numerous phases
yet to come, even more job creation is
ex p e c te d .

“I’ve always wanted to invest further in
my country,” says Steyn. “I didn’t want to be
one of those successful South Africans who
build their fortunes and then go on to dis-
invest in the country. The spirit of ubuntu is
unique and unparalleled anywhere else in
the world where I’ve lived or visited. Added
to that, the local business landscape has
undergone an unbelievable transformation
in the past few decades, with many multi-
nationals entering the market and creating

Stylish and homely

Outside view of the cluster homes that spill

onto landscaped gardens and verdant parklands

new jobs. International trade has opened up
and there’s been a construction boom.

“I had a dream to develop a lifestyle
resort like no other in SA — a lifestyle resort
offering a community-focused suburban
lifestyle, but with all amenities conveniently
within reach.

“We spend too much time in cities sitting
in traffic and commuting between home,
school, work and the shops. Our intention is
to bring all these elements of daily life into
one lifestyle resort and give residents back
the precious commodity of time. A dream
that both Giuseppe and I share.” ■
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A RC H I T ECT U R E

A village
a t m o s p h e re
Each village within the Steyn City Lifestyle
Resort boasts a mix of residential offerings
with bachelor, one and two-bedroom apart-
ments as well as penthouses, three and four-
bedroomed clusters and freestanding hous-
es, each with their own dedicated residents’
meeting point, be it a coffee shop, deli or
clubhouse.

Steyn City Architecture & Design (SCAD)
was established three years ago to service
the design and architectural needs of the
d eve l o p m e n t .

A joint venture between three architec-
tural firms — Nsika, Boogertman & Partners
and DBM Architects — SCAD has 25 archi-
tects and designers in its employ on a full-
time basis, servicing only Steyn City.

Architect Bryan Charters explains that the
buildings have been designed in such a way

Accommodating and inviting

Buyers who want to design and build their own homes will be given design guidel i n es

P R O P E R T I E S PAINTING & RENOVATIONS

lemay advert_proof 3.indd   2 2014/09/12   3:29 PM
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as to encourage a village feeling. Every effort
has been made to ensure that the apartment
buildings don’t resemble a block of flats. So
to this end they are very articulated, using
both height and material variances. Parking
is on one side with all the apartments look-
ing out onto landscaped parks and gardens.

The clusters include both three- and
four-bedroom options — on average 350 m²
homes with outside patios on stands varying
in size from 400 m²-600 m². All bedrooms
are large enough to incorporate a king-sized
bed and all are en-suite. A village feel has
again been adopted with no boundary walls
between residences, but instead plantings to
provide natural screening and privacy. Each
cluster opens onto a garden.

Both the apartments and clusters have
been fitted with state-of-the-art Miele appli-
ances, including combination washing
machine-dryers, which are fully integrated.

Buyers interested in designing and build-
ing their own homes will be provided with
design guidelines. “We will be offering the
full spectrum of residential options, includ-
ing buying a ready-built home or building
your own dream home,” says Charters.

Commenting on the new model of high-
density living employed at the lifestyle

resort, Charters says: “Yo u’re buying a
lifestyle rather than just a residence. Even if
y o u’re buying an apartment, it’s an apart-
ment overlooking a park and a large urban
forest with access to a myriad unparalleled
amenities. The quality of life on offer here is

unprecedented anywhere in SA.”
He believes that apartment living —

whether it’s a bachelor apartment or a lavish
500 m² penthouse apartment — with its
attendant convenience will become an
increasingly attractive option for upwardly

BOND ASSISTANCE

Options for buyers

To attract young upwardly mobile
professionals and encourage them to
make Steyn City their home

throughout their lifecycle, the developers
plan to offer a variety of tailored financial
of fe r i n g s .

Interested buyers will be requested to
guarantee a deposit and agree the terms of
the sale in order to secure their home.
Various security options are being con-
sidered for potential buyers to use as col-
lateral to secure their loans, including
share options.

Potential financial packages include a
rent-to-own offering at reduced rates, with
an option to buy, and a developer-financed
deal with an incentivised interest rate.

“We are negotiating a number of dif-
ferent purchase packages with various
banks in order to make owning a home at
Steyn City as affordable as possible,” s ay s
Steyn City financial director Christo de
We t .

The expectation is that the high volume
of residents will drive levies down, making
even more economic sense for buyers. ■
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mobile South Africans.
Without doubt this is a lifestyle resort in

the true sense of the word, the scale of
which has never been seen before in the
co u n t r y . “It ’s unlikely that a tract of land this

large and in such close proximity to an
urban area will become available again or
that a single investor will be prepared to put
this much money behind a development,”
says Steyn City CEO Giuseppe Plumari.

There is no escaping that this is a bold
and visionary development. The thought
that has gone into its planning is remark-
able. Nothing has been randomly planned
and executed. Every conceivable base has

Bringing something unique

The bold and visionary development embodies a dream-like lifestyle
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APARTMENT LIVING

Building on a steadily
growing trend
Apartment living will become an increas-
ingly popular trend both for young, upward-
ly mobile professionals owning their first
home, business people who travel frequently
and require lock-up-and-go convenience, as
well as older couples who no longer have
children at home, says interior designer
Stephen Falke.

“More and more people are simplifying
their lives and this, coupled with a desire to
live somewhere that you don’t have to battle
traffic every day, will be a compelling rea-
son to decide on an apartment.

“Living in an apartment in a develop-
ment like Steyn City — where each unit
opens to lush views of verdant parkland and
landscaped gardens, and with every possible
amenity on your doorstep — redefines the
notion of apartment living,” he says. “I’ve

always maintained that a view of rolling
lawns with wonderful evergreen grass is the
ultimate in luxury and comfort, and Steyn
City certainly delivers on that.”

Having worked on a number of large-
scale developments both in SA and abroad,
Falke says he has never before seen a project
done to this scale and with this attention to
detail.

Designing the interior of an apartment is
slightly different to designing the interior of
a house, he says. “The living room, dining
room and kitchen — sometimes even the
patio — are usually one space in an apart-
ment and you need to keep this in mind. As
the kitchen is part of the living space, appli-
ances need to be well concealed if you’re
aiming for a slick appearance. In fact, it
s h o u l d n’t look too much like a typical

been covered. Unlike most developments,
which launch with a tract of land, archi-
tectural drawings and artists’ i m p re s s i o n s ,
Steyn City will be launching in March 2015
as a fait accompli. The infrastructure will be
in place by the time residential sales are
launched, as will the first residential show
village, meaning potential buyers will be
seeing exactly what they are buying into.

“There has not been any significant new
development in the Dainfern and Fourways
node for several years now so there is a
huge appetite for what Steyn City offers,”
points out Kent Gush, a property consultant
to Steyn City Properties.

“People are eager to see what is on offer
and I expect that there will be a strong
uptake of the first offering.

“I’ve been in the residential property
sales market for 30 years and I have yet to
see a lifestyle development of this calibre.
The reality is that there is not another res-
idential development in the country that can
hold a candle to Steyn City. It has definitely
set a new standard for lifestyle living. I am
expecting people to be blown away when
they see what’s on offer because really,
every conceivable lifestyle amenity has been
i n c l u d e d ,” he says. ■
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Recreation on another level
Among the many outstanding features of
Steyn City are the multitude of play and
recreational nodes, ensuring the lifestyle
resort is a children’s paradise.

Golf Data’s Natanja Blom was the land-
scape architect tasked with cre-
ating special nodes along the
re s o r t ’s main boulevard. She has
focused on creating activities
and play equipment that stim-
ulate all aspects of a healthy
child from physical activities to
allowing youngsters to interact
in a safe and controlled envi-
ro n m e n t .

“My goal was to ensure that
children are able to have a safe
and yet exhilarating play expe-
rience while interacting with the
environment and nature in a
didactic and intuitive manner,”
she says.

“The play areas form a key role in the
overall vision of Steyn City; they are intend-
ed to be a part of and not separated from the
environment and natural landscape.

“We have carefully considered the loca-

kitchen. I also like to have a focal point, be it
a view, a picture, a piece of sculpture, a
beautifully framed mirror or even a bowl of
flowers — anything to draw the eye and set
the ambience.”

In a small space, he adds, the colour
scheme needs to carry through from the
living area to the bedrooms. “One colour
scheme makes even a small space seem
b i gge r,” he says.

Falke is one of the four mentors in Steyn
City’s FourD Interior Design Challenge, in
collaboration with Expresso and SABC 3’s
Win-A-Home competition. “I’ve tried to
guide my mentee in terms of advising him
with regard to proportion, size and comfort
— all important considerations when you’re
designing for smaller spaces — but without
influencing his own unique style,” he says.

In addition to acting as a mentor on the
FourD Interior Design Challenge, Falke is
also responsible for the interior design of a
number of the freestanding houses in Steyn
City’s show village. “I’m working on inte-
riors which complement the architecture of
the house, so there are a mix of styles: one is
more colonial while another is very modern.
It ’s about ensuring that the architecture and
interiors work hand in glove,” he says. ■

Ubuntu sculpture

One of the unique features at the lifestyle resort
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tion and area, which guided the individual
design of each node. The play areas have
been positioned in locations where the land-
scape is intriguing, unique and presents an
opportunity for children to experience and
interact with the environment rather than
only the play equipment.”

The majority of the play nodes will be
completed by the time the residential show
village is launched in March 2015. One node
consists of a large sandpit enclosed with an
organic shaped rock wall. Situated on an
attenuation pond along a creek, the sandpit
blends with the landscape, taking exiting
contours into account.

A large play boat will fill the sandpit with
different kinds of climbing structures lead-
ing off it. Portals in the wall — similar to a
boat — complete the picture for an imag-
inary pirate ship.

Another node features a large giant
sculpture coming out of the earth, with a
series of swings in the adjacent triangle
p a rk .

A “n a t u ra l” play area, using only items
from nature, constitutes yet another node.
This area boasts a treasure trove of earth
mounds and slides, and another giant sand
pit enclosed by two embankments, stepping

stones made of timber, logs in lieu of chairs
and benches, an earth mound tunnel, ropes
hanging from large rocks and a swing clus-
ter made out of steel and timber logs.

The skate park promises to be one of the
most popular and fun nodes for older chil-
dren, providing an unrivalled experience for
both children with kickbikes and avid

Creating a balance

Art creations have been merged seamlessly

with the surrounding natural resources
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GOLF COURSE

To compete with the best in the country
Most golf courses are launched very soon
after completion — frequently to their detri-
ment. Not so at Steyn City, where the
lifestyle resort’s 18-hole Jack Nicklaus-
designed golf course has had the benefit of
an extensive growing-in period before being
launched this October. This has provided
sufficient time for thousands of saplings and
trees to be planted as well as for the ever-
green cool season grasses to benefit from the
required grow-in phase.

No expense has been spared to ensure
that the course — a par 72 over 7 000 m²
from the championship tees — offers some-
thing special. Spanning an area of almost
90 ha, the course is significantly larger than
a normal course. Both the greens and tees
have been planted with 007-Bentgrass, while
the fairways and roughs have been planted
with cool season fescue or rye grass, ensur-
ing an all-year-round green playing surface.

A series of lakes and wetland areas have
been included in typical Nicklaus design
style, with wide fairways, large greens and
74 bunkers in total. The course even has two

skaters. “Skate parks are often harsh and
barren concrete landscapes,” says Blom.
“This skate park has been designed to relate
and interact with its immediate environ-
ment in both form, space and function so
that it integrates into the encroaching river
landscape and Highveld biome.”

Next door to the skate park is a 500 m²

sandpit that has been designed to sink into
the landscape with a rock wall. An artificial
cave — created by artist Charles Gotthard —
divides the sandpit into two areas. The side
dedicated to older children is equipped with
an organic shaped net climb with different
activities. A roundabout, octagonal climb
with slide, dome and a train are intended for

younger children.
Surrounded by large shady trees, picnic

arches and drum set tables provide comfort
for parents and caregivers. Astroturf sur-
rounds the two octagonal trampolines.

It ’s not only children that Blom has been
seeking to satisfy through the recreational
nodes — a trim park and outdoor gym have
also been part of the brief.

“The gym stations are located within the
canopy of the natural Highveld landscape,
overlooking the Jukskei River, providing a
workout experience unparalleled by the
hustle and bustle of city life,” she says.

In total there are six gym stations, a
stretching area, a water fountain and a
yoga/Pilates area with a rubber surface
overlooking the river. The gym equipment,
variable resistance Urbanix equipment, has
been imported and aims to provide a work-
out directly suited to the user’s own
p hy s i q u e .

In addition to the gym stations, a trim
park takes the form of an outdoor boot
camp. Consisting of nine stations, these are
spaced with 100 m-200 m running tracks in
between them.

“The trim park extends over 1,5 km, with
exercise stations at intervals,” says Blom. “It ’s
a beautiful track between the trees and
through the forest area along the river.” ■

A different experience

Gym stations are located within the canopy

of the natural Highveld landscape

A typical Nicklaus design

The golf course design includes a series of lakes and wetland areas
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holes playing directly across the Jukskei
River. Other notable features include a
325 m-long driving range boasting seven
target greens with real bunkers and a 12 km
cart track.

Situated on an old quarry site, construc-
tion of the Steyn City Golf Course started in
February 2009. The fairways were capped
with thousands of cubic metres of imported
sandy loam soil to cover the previously
rocky terrain to ensure the best possible turf
quality.

As is the case with the rest of the resort,
only the most modern technology has been
used. A fully automated irrigation system
allows water supplies to be adjusted, while
two pump stations are responsible for irri-
gation on the course, with each watering
nine holes.

High-quality grey water is used to irrigate
the course, while state-of-the-art technology
has been utilised in the golf carts, which are
all equipped with leading-edge GPS tech-
nology.

Given the course’s attractive layout,
including subtle shaping and changes in ele-
vation, there is no disputing that golfers will
be keen to play this course. Experts predict
that the course will be ranked as one of the
top courses to play in the country — in the
same league as Leopard Creek, The Links at
Fancourt and Pearl Valley. The course will
only be open to Steyn City residents who are
members of the club. However, they will be
entitled to invite guests. Residents will also
be able to enjoy views of the golf course and
walk its pathways at off-peak golfing times.

Golf Data, which has been appointed to
handle maintenance of the course, was also
responsible for the bulk earthworks, shaping
the course and installing the irrigation sys-
tem. Steyn City Properties will be respon-
sible for the management of the course.

Holes nine and 18 finish at the elegant
and spacious clubhouse, described as a tri-
umph of modern architecture. Its innovative
design was recognised at the recent 2014
Loerie Awards in the Three Dimensional &
Environmental Design architecture category.

The building has utilised contemporary
and understated design, neither commercial
nor opulent, though the overall effect is
striking. The architects responsible for the
design of the clubhouse were the award-
winning team from Boogertman & Partners
— the same firm that designed Soccer City,
and one of the three architectural firms
forming Steyn City Architecture & Design
(SCAD). The architects were briefed to move
away from conventional clubhouse archi-
te c t u re .

“Most golf clubhouses do their best to
stand out in the most ostentatious way pos-
sible and dominate their environment,” s ay s
architect Jean Grobler. “This design goes out
of its way to do the opposite. In the process,
we have adopted an almost ‘nonarchitec -
t u ra l’ approach, which allowed us to rein-
vent clubhouse design in a fresh and sus-
tainable way.”

The most significant design feature of the
clubhouse is an environment-friendly
grassed roof that is intended to allow the
clubhouse to respond to the environment
and merge with the landscape. From a dis-
tance it undoubtedly blends into the topog-
raphy, as the design intended.

The exterior of the clubhouse is func-
tional, with a façade of gabion walls (metal
cages filled with rocks) built with blasted
rock salvaged during the bulk earthworks
phase on the development site. This rather
unconventional cladding allows the exterior
of the building to mimic giant rocks. Soil
baskets planted with seeds have been inter-

‘‘MOST GOLF CLUBHOUSES DO
THEIR BEST TO STAND OUT
IN THE MOST OSTENTATIOUS

WAY POSSIBLE AND
DOMINATE THEIR

ENVIRONMENT. THIS DESIGN
GOES OUT OF ITS WAY TO

DO THE OPPOSITE
JEAN GROBLER

A triumph of modern architecture

The most significant design feature of the clubhouse

is an environmentally-friendly grassed roof

Time to play

Resident club members

will be able to invite guests
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spersed in the clubhouse walls that will ulti-
mately give the impression that nature has
taken over the clubhouse.

The building itself utilises a number of
green principles. For example, an activated
slab for the clubhouse lounge acts as ther-
mal storage and removes the peak cooling

CORPORATE REPORT
with filling the gabion baskets on the club-
h o u s e’s exterior walls while local art has also
been used in the clubhouse’s interiors.

Careful thought went into the location of
the clubhouse so that it responds to the
ninth and 18th greens as well as the river —
and is centrally positioned in the resort.
Overlooking the Jukskei River, the building
links with the exterior through panoramic
views, while large windows allow natural
light to flood in. The interior has been
designed with a contemporary feel and fea-
tures cellar-like, high stone arches, raw
stone walls, varied textures and a colour
palette of earthy tones. The overall effect is
warm and welcoming.

A cleverly hidden parking garage accom-
modates 180 underground parking bays as
well as a fleet of golf carts.

Adjacent to the clubhouse, a spacious Pro
Shop features custom-made wooden shelv-
ing and hanging rails to display leading golf
merchandise, including clothing ranges from
top international brands. A nearby mainte-
nance workshop, which will service and
maintain golfing equipment such as golf
carts, has been carefully camouflaged so that
it is not easily noticed from either the golf
course or the adjacent arterial main road. ■

load of the west-facing
façade.

Other energy saving
strategies included in the
design of the clubhouse
are a heat reclaim wheel,
which pre-heats and pre-
cools air supplied to the
change rooms at a fraction
of the energy compared to
the electrical energy
required. In addition, the
waterproofing membrane
of the clubhouse is a TPA
membrane — a far greener
solution compared to tra-
ditional bitumen mem-
branes, while dual flush
cisterns have been used to
save water in the cloak-
ro o m s .

The developers of Steyn
City also stipulated that local communities
from Diepsloot and Cosmo City must be part
of the design and construction process of the
clubhouse. As a result, not only was the
development a source of employment for
the local communities from a construction
perspective, but unskilled labour was tasked

Nurturing natural resources

The construction of the clubhouse, which overlooks the

Jukskei River, has taken into account water preservation
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THE LANDSCAPE

A revival of indigenous plant life
A decade ago the 2 000 acres of land that
today constitutes the billion rand Steyn City
development was the site of one of the
largest informal settlements in the country.

Landscape designer Patrick Watson was
given the task of turning this barren tract of
land into a lush explosion of indigenous
greenery, in the process creating one of the
largest urban forests in the country.

And like every other project at Steyn City,
no expense has been spared and careful
thought has gone into the lifestyle resort’s
landscaping. The magnitude of the land-
scaping project is immense. On completion
1m trees will have been planted throughout
the resort, along with 2m shrubs and 50m
ground cover plants.

Watson is no stranger to large-scale pro-
jects, having worked on gardens at Sun City
and the Lost Palace, Caesars Palace Casino,
Carnival City Casino and a variety of resort
projects in Mozambique. He’s also no

stranger to working with Douw
Steyn, having worked on Steyn’s
Shambala Nature Reserve and the
Saxon Hotel. Both Steyn and Wat-
son share a common belief that it
is the landscape design that ulti-
mately defines and sells a project.
And without doubt this is a core
underlying philosophy of Steyn
City.

“For all intents and purposes,
we ’re creating a huge urban forest
that didn’t exist before on this
800 ha piece of land,” says Watson.
“What we’re trying to do is to
restore the surroundings to their
natural state before man lived
here, taking the landscape back to
what it should be. Over several
thousands of years this area has
been home to an abundance of flo-
ra and fauna — in fact, we recently

Environmentally aware

Extensive wooded parklands will be created

by the time the development is completed
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‘‘WE’RE CREATING A WHOLE NEW ECOSYSTEM, WHICH WILL KEEP
GROWING AS BIRDS, BUTTERFLIES AND BEES TRANSPORT THE

SEEDS TO OTHER AREAS
PATRICK WATSON

discovered a 1 000-year-old tree near the
river. My task has been to respect and use
this rich plant history in the creation of a
new landscape.”

Key to the design of Steyn City are the
extensive interlinked parklands: each res-
idential village or hub flows onto its own
park, with each park connected by prom-
enades and pathways running through the
resort. “In effect we’re creating green fingers
that will extend throughout the develop-
m e n t ,” Watson says.

To achieve this aim, he devised a strategy
of what he calls “close planting” t h ro u g h o u t
the resort, equating to one tree every three
metres. Furthermore, to form a tiered effect

that creates variances in height and provides
a variety of shading visual appeal, a three-
layered approach using trees, then shrubs
and finally ground covers has been utilised.
Though the majority of the plants are
indigenous, Watson says the style of planting
at Steyn City has been inspired by neo-
classical elements.

“We ’re aiming for an African landscape
with neo-classical influences resulting in a
tailored appeal.”

He has carefully selected all the plants so
that all are indigenous and relevant not just
to Johannesburg, but the unique micro-
climate conditions that exist in this par-
ticular area — subject as it is to sub-zero

winter temperatures, altitude above sea level
and its close proximity to a river.

A total of 160 000 shrubs and 500 000
indigenous trees have been planted to date.
“We started propagating plants long before
construction of the resort began,” says Wat-
son, adding that the nursery was established
seven years ago.

The on-site nursery has eight ‘shade
h o u s e s’ with a total size of 40 000 m² wh e re
indigenous trees — primarily stinkwood,
wild olive and combretrums (bushwillows)
— have been grown from seed.

A number of largely unavailable plants
are being reintroduced to Steyn City’s park-
lands. Watson has instituted a seed collec-
tion programme with the local community
to acquire long-lost, indigenous plants as
part of Steyn City’s contribution to restoring
the surrounding landscape to what it should
look like.

“We ’re creating a whole new ecosystem,
which will keep growing as birds, butterflies
and bees transport the seeds to other areas.
An added advantage is that we’re providing
a safe environment for naturally occurring
wildlife including riverine pigeons, green
pigeons, wild hares and Cape rabbit,” s ay s
Watson. ■
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urban roads is resulting in traffic congestion
and an increase in the number of accidents
— many of which involve pedestrians and
cy c l i s t s ,” says Steyn City Properties CEO
Giuseppe Plumari.

STEYN CITY

sidewalks on either side of William Nicol
will be constructed as dedicated lanes for
cyclists and pedestrians from Mulbarton
through to Erling Street. “The increase in the
number of commuters on Johannesburg’s

I N F RAST RU CT U R E

More than
just upgrades
The development of Steyn City has had
numerous benefits for the surrounding
communities, not least of which are the
infrastructural upgrades, a number of them
public-private partnerships.

The regional road systems surrounding
Steyn City were deemed inadequate long
before the first sods were turned on the site.
A significant road upgrade project therefore
commenced two years ago. The road
upgrade will ultimately result in William
Nicol Extension being transformed into a
six-lane dual carriageway from Mulbarton
Road, close to Fourways, through to Erling
Street, the turn-off on the William Nicol side
to Steyn City.

However, it’s not only road commuters
who will benefit from the upgrade: raised

Erling Interchange

The upgrade will ultimately turn William Nicol

Extension into a six-lane dual carriageway
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“As developers, our responsibility has
been to ensure improved and safer road
infrastructure in place for all users prior to
the expected surge in traffic as a result of
development in the area.”

The developers have exceeded their obli-

gation to upgrade Cedar Road from Broad-
acres Shopping Centre through to Runny-
mead Road in Chartwell. They have com-
mitted to providing additional funding to
build a double-lane road through to the Life
Fourways Hospital intersection at the

request of a local residents association.
A new water reservoir on the northeast

portion of the development — the highest
elevation point necessary for adequate water
pressure — has been built. It is capable of
storing up to 30 megalitres as part of both
the City Council and Johannesburg Water’s
regional infrastructure upgrade for the
region. The reservoir, a R35m investment by
Steyn City Properties, will supply the
lifestyle resort, accounting for 35% of its
capacity, while the balance will supply
Dainfern, Dainfern Valley, Dainfern Ridge
and parts of Diepsloot. The reservoir is
expected to solve the water pressure prob-
lems that are frequently experienced by
local residents during peak periods.

Steyn City Properties has also engaged
with the City of Johannesburg to determine
the cause of the odour emanating from the
Northern Waste Water Treatment Works and
is working with the council to resolve the
issue. The council has budgeted R200m to
upgrade the plant over a three-year period.

In addition to co-operating with the city
council regarding the sewerage works,
Steyn City Properties has undertaken the
construction of surrounding sewerage
pipelines. This forms part of a major

An all-encompassing effort

Commuters will benefit from the upgrade as dedicated

lanes for cyclists and pedestrians will be constructed
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Steyn City’s two gatehouses, situated off
William Nicol and Cedar roads, will serve as
the primary points of entry and exit to the
lifestyle resort.

Adjacent buildings have been included in
the design in order to provide added func-
tionality.

Designed in a semicircular shape to make
the area more welcoming, each gatehouse
has a capacity of 14 lanes — seven entry and
seven exit lanes — to comfortably accom-

GAT E H O U S ES

With added functionality
modate residents once the estate is at capac-
ity by ensuring minimal queues and back-
logs onto arterial routes.

The design of the gatehouses was a joint
venture project between DBM Johannes-
burg, Nsika and Boogertman & Partners
who were briefed to create an aesthetic
that is classically inspired yet contempo-
rary. The result is sandstone-clad walls,
arches and classical colonnades that have
been juxtaposed against full-height perfor-

‘‘A NUMBER OF GREEN ELEMENTS HAVE BEEN INCORPORATED
INTO THE GATEHOUSE DESIGN, INCLUDING DOUBLE-GLAZING FOR

TEMPERATURE CONTROL

upgrade, with a total cost of more than
R80m — including an upgraded bulk sewer
pipeline that runs from Dainfern through
the length of Steyn City to a new pump
station — to support the current and pro-
jected growth in the area.

In addition, a new double-capacity pump
station at a cost of R13m has been installed.
The pump station, which will replace Dain-
fe r n’s existing station, will service the south-
ern portions of Diepsloot, as well as future
planned housing in the township. ■

Offering adequate pressure

A new water reservoir has been built
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mance glass façades.

The design draws on the principles of
classicism, while simultaneously reflecting
the present, says DBM design director Nishal
Mistry.

Each gatehouse features a central tower
flanked by two-storey high colonnades and
a first floor level, including a glass-clad
office wing suspended by steel hangers from
the entablature above.

The office wings will house the devel-
opment’s management on the exit side and
sales teams on the entrance side. The inten-
tion is that once the resort is at capacity, the
sales centre will continue to have a full-time
office at the gatehouses.

A number of green elements have been
incorporated into the gatehouse design,
including double-glazing for temperature
control, an insulated roof, energy-efficient
lighting and intelligent switching controlled
by a building management system.

The secondary towers house a grand
multivolume entrance hall leading to a wel-
come centre, while the central tower houses
shared meeting rooms on the first floor and
a large multivolume committee room
capped by a dome on the second floor.

A separate safe crossing area for pedes-

trians has been designed, along with a mon-
itored pedestrian gatehouse and a waiting
area, where a dedicated internal shuttle ser-
vice will collect and transport them around
the lifestyle resort.

The adjacent support buildings to the
gatehouse will house a data centre where
incoming data lines converge and then split
into a fibre-optic network to service each
household at Steyn City. ■

A brilliant mix of styles

The gatehouse design draws on the principles of classicism,

while simultaneously reflecting the present
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S ECU R I T Y

H i- te c h
s a fe t y
m e a s u re s
The implementation of cutting-edge secu-
rity has always been a priority for Steyn City
and has been factored into every facet of the
d eve l o p m e n t .

Extensive research was conducted on the
best security systems currently available for
lifestyle developments and gatehouses
before it was decided which security fea-
tures would be incorporated at Steyn City. A
substantial investment has therefore been
made into perimeter security, gatehouse
security and even cameras located at strate-
gic points within the lifestyle resort.

In addition, a team of dedicated security
guards will be responsible for the day-to-
day monitoring of the resort’s security. The

the resort. A dedicated and monitored wait-
ing area will be available for pedestrian vis-
itors who will then be transported to their
destination within the resort by an internal
shuttle service.

Considering that Steyn City will continue

Keeping with the times

With only the most hi-tech offerings,

the development boasts the latest in

fibre-to-the-home technology

aim is to create an environment where
security guards are friendly, unobtrusive
and known to residents.

Not surprisingly, visitor access will be
strictly controlled and only visitors with
valid identification will be allowed entry to

�Address: Boskruin Business Park,   
   Unit 14 & 15, Bosbok Street   
   (cnr. Kelly Road), Randpark Ridge, 2156 

�Email: mail@qsb.co.za 

�Tel: +27 11 791 3888   

�Fax: +27 11 791 3880

“QS Bureau is a multi-award winning small quantity surveying firm. It has 

taken years and years of hard work and dedication and of building a very 

particular work ethic that has allowed us to achieve what we have.”

“We are proud to be associated with a project such as Telesure”

mailto:mail@qsb.co.za
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SKILLS TRAINING

C o m mu n i t y
gets much-
needed relief
Skills development — and ensuring that
local members of the community are
employed on Steyn City’s construction sites
— has been a core initiative underlying the
entire development of the lifestyle resort.

A Skills Development Centre was estab-
lished in 2010 on the resort to upskill local
community members with core construc-
tion competences such as bricklaying, plas-
tering, tiling and paving.

The Steyn City-funded centre accepts 20
students every two months, with each group
divided into two — one learning bricklaying
and plastering skills, while the other focuses
on tiling and paving. In the second month of
each cycle the groups swap courses so that

to be developed over at least the next
decade, security will naturally be of concern
to potential residents. This too is an issue
that the developers have addressed in
advance. Phase 1 has been ring-fenced to
eliminate ongoing construction on home-
ow n e rs’ doorsteps for an indefinite period.
Once the first residents have taken occu-
pation, all contractors will be even more
carefully monitored on site.

In keeping with Steyn City’s ethos to
offer only the most modern and hi-tech
offerings, the development boasts the latest
in fibre-to-the-home (FTTH) technology.

This will give residents the choice to cre-

ate their own smart homes by providing a
direct portal on homeowners’ TV screens
(device dependent), on which they will be
able to access home multimedia sharing;
VoIP on TV (including voice mail and mes-
sage notifications); browse the Internet on
their TVs while simultaneously watching
live TV; and monitor their security cameras.

It will be delivered on an FTTH network,
and residents will be free to choose their
own service provider. In support of this, two
data centres have been built onsite to ensure
the highest quality of service as well as to
support true broadband MSAN and triple-
play services for residents.

“The value proposition of providing fibre
to all homes goes beyond merely a superfast
Internet offering,” says Carlo Cecchi, head of
electronics & ICT systems for Steyn City
P ro p e r t i e s .

“The network will provide residents with
a true Smart City lifestyle through a fully
integrated, automated and intelligent man-
agement system.”

Adds Steyn City Properties CEO Giuseppe
Plumari:, “Our intention is to establish a
connected community culture that provides
residents with all the conveniences that
modern life demands.” ■

‘‘THE NETWORK WILL PROVIDE
RESIDENTS WITH A TRUE SMART

CITY LIFESTYLE
GIUSEPPE PLUMARI
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each intake completes the course with both
sets of skills.

The project is managed by Bafana Mok-
wena, the owner of Dikwena M Trading, the
construction company project managing the
work on the site’s boundary wall. Mokwena,
a local entrepreneur, trains and employs
labour from the surrounding communities
of Diepsloot and Cosmo City.

“Though we upskill only a handful of
people at a time from the local surrounding
communities, they receive thorough training
in certain core competences. On completion
of the programme they have life-long skills,
ensuring they are eminently more employ-
able in the future,” he says.

“The training involves both theoretical
and practical components and has meant
that students who complete the course are
able to benefit from the development of
Steyn City by getting jobs with contractors
on the site.”

On completion of the course each grad-
uate receives a legitimate qualification.

In addition to providing training, the
Skills Centre provides a platform for con-
tractors to hire workers through the com-
munity liaison office, with two dedicated
community liaison officers co-ordinating

long and short-term job opportunities for
local, suitably skilled community members.
All contractors and subcontractors on site
are encouraged to hire students on com-

pletion of the programme.
To date, the development of Steyn City

has created more than 10 000 jobs, with a
significant number of labourers employed

Delivering happiness

Primary school children have received

Christmas gift packs organised through Steyn

C i ty ’s social investment programme
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from the local community. With significant
development still in the pipeline, the resort
will continue to offer substantial employ-
ment opportunities for several years to
co m e .

Meanwhile, Steyn City’s ongoing commit-
ment to the area has led the lifestyle resort
to assist Diepsloot on occasion. Steyn City
first stepped in to offer assistance in 2012
when Diepsloot faced a water contamina-
tion crisis and since then has supplied safe
drinking water to the community, when
re q u i re d .

Steyn City management has also helped
to repair a number of roads in Diepsloot and
assisted with the levelling of the commu-
nity’s sports field.

Mandela Day is a highlight on Steyn City’s
calendar and each year management hon-
ours the day by planting trees in Diepsloot.
In 2012 Steyn City Properties planted 67
trees at Reshomile Primary School in Diep-
s l o ot .

In 2013 an additional 400 indigenous
trees were planted at three secondary
schools and one primary school in Diep-
sloot. “Not only do trees form the backbone
of our lifestyle promise at Steyn City, but we
also recognise the important role they play
in every community,” says Steyn City Prop-
erties CEO Giuseppe Plumari.

“These trees will enhance these respec-
tive schools, and they will eventually pro-
vide the children with shade and a green

belt for future generations.”
In celebration of Mandela Day this year,

the Steyn City team responded to the wish
lists of three schools in Diepsloot, where
they cleared litter and set up sports facilities
on underutilised veld areas for netball courts

and a soccer pitch.
Before Christmas each year Steyn City

Properties — together with a number of co-
sponsors that include Auto & General,
Telesure and Broadacres Superspar — also
conducts a gift drop to more than 8 000
primary school children from neighbouring
D i e p s l o ot .

The initiative, which was first launched
in 2012, involved the largest Christmas gift
drop ever seen in the area as seven large
trucks and a helicopter descended on the
community to make the delivery of back-
packs filled with stationery sets, water bot-
tles, ding bats and sweets — along with a
number of Father Christmases to do the
h o n o u rs .

In 2013 the initiative was extended and in
addition to the backpacks, 10 local schools
were gifted with new playground and gym
equipment. “Our aim in 2013 was to leave
each of these schools with equipment that
will benefit them for many years to come,”
says Plumari.

“We consider one of our mandates to be
the upliftment of the local neighbouring
co m mu n i t i e s .

“With this initiative we aim to bring a
little joy to the underprivileged children of
Diepsloot in the run-up to the festive season,
and in doing so, give back to the com-
mu n i t y .” ■

Creating opportunities

Local community members are

being trained in various skills

A show of appreciation

Children have benefitted as a result

of community-focused programmes
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